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“Her” goal
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Her attitude
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Our affordable
positioning,
unique  design,
and  spirtual
value enal
m o r
consumers
dare and
able to
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our  brand
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“Her” goal

Our affordable
positioning,
unigue design,
and spiritual
value enable
more consum-
ers to dare and
be able to wear
them, making
our brand a
niche swimwear
designer brand
leader in the
fashion industry
in  China and
even  globally,
bringing  more
innovation and
surprises to
consumers
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Redefining beauty, beauty exists on every side. Cal
on women of the times to value "beauty", dare tg
break through the constraints of their own thoughts
but dare not, and boldly be themselves. At the same
ime, our brand plays the role of every girl's best
riend in it, and will also witness the growth of ou
brand consumers and provide companionship. AS
long as you are willing, as long as you dare to takeg
he first step, we will move forward together with yo
in the next 99 steps.
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e hope that all girls who love beauty can wear our swimsduits. As long as she loves to be beau-
iful, she deserves to have our swimsuits. We hope that every girl who wears our swimsuits can
be confident and beautiful. Confident beauty is the true beauty. Say "no" to any lack of confi-
dence, body anxiety, stereotypes, scar shame, or beauty shame
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The brand leaders are all women, and
we hope to stand in the same perspec-
tive as consumers, such as a casua
chat in daily life, conveying positive
emotional value to them as best friends,
encouraging good friends who love
beauty but have "beauty shame", "self
denial" or "body anxiety" to boldly try, be
confident in themselves, and be unde-

fined themselves

Her attitude
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ith the con-
inuous awak-
ening of wom-
eN's con-
ScCiousness,
beach culture
s also increas—
ngly accepted
by everyone.
ummer beach
swimsuits have
become a
necessity, but
here are very
ew outstand-
ng and
ell-known
swimsuit
brands in
hina. To
make up for the
ack of bikini
brands  in  the
hinese
market, we
ope to bring
more person-—
alized and
designed
swimsuits  to
young women
ho love
beauty
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